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Research Article

The research was conducted to examine the relationship between demographic 
variables and the pattern of virtual-space use, as well as the role of artificial 
intelligence in electoral processes. The findings show that factors such as age, 
gender, and field of study have a significant effect on the duration and manner 
of students’ use of the Internet and social networks. Also, although the statistical 
results did not show a significant relationship between artificial intelligence 
systems and the identification of fake news and increased public trust, theoretical 
analyses indicate the high potential of this technology in this field. It appears that 
the gap between the theoretical capacities and the practical application of artificial 
intelligence stems from challenges such as the immaturity of algorithms, the low 
quality of training data, and inappropriate cultural contexts. Therefore, under current 
conditions, artificial intelligence should be considered not as an immediate solution, 
but as a complementary tool alongside institutional reforms. To achieve this goal, 
the providing of transparent legal frameworks and precise oversight mechanisms 
appears necessary. Ultimately, the combination of artificial intelligence with media 
literacy and structural reforms can, in the long term, lead to the improvement of the 
health of cyberspace and the strengthening of public trust in democratic processes
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