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Trust is an indicator of social capital that facilitates social exchange in conditions 
of uncertainty and risk, and therefore is considered an essential and vital element 
in achieving social order. In this regard, political trust is one of the components of 
social trust, generally defined as citizens' trust in political institutions, and in fact, 
it is an important indicator of political legitimacy that appears to have suffered 
significant damage in many countries worldwide in recent decades. Various reasons 
have been cited for this decline, one of the influential factors being social media. The 
purpose of this research is to examine the direct and indirect effects of social media 
on the political trust of Iranian citizens, using secondary analysis method based on 
the wave of data from the World Values Survey (WVS). The research results show 
that social media, firstly, has a direct, significant, and positive impact on political 
distrust, leading to reduced trust in political institutions. Secondly, indirectly, by 
creating cultural changes—namely, strengthening secular and emancipative values 
among citizens—it significantly contributes to increasing political distrust. Finally, 
given that social media, as neutral tools, are influenced by various environmental 
factors such as the type of governance system performance, official media discourse, 
etc., any impact they have occurs under the influence of such factors.
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