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Research Article

The phenomenon of the generational gap, which refers to differences in 
values, norms, and attitudes between generations, is caused by multiple 
factors. One significant factor is social networks, influenced by the 
quantitative and qualitative growth of information and communication 
technology. The purpose of this study is to design an optimal model for 
strategies to prevent the generational gap in audience interaction with social 
networks, using a qualitative method based on thematic network analysis. 
Data were collected through semi-structured interviews with 21 experts in 
generational studies, selected via purposive non-random sampling. Through 
theoretical coding, overarching, organizing, and basic themes were identified 
and analyzed. The findings indicate that the optimal model for addressing 
the generational gap in audience interaction with virtual social networks 
consists of five overarching themes (proper functioning of the education 
institution, family institution, media institution, religious institution, and 
political institution), 14 organizing themes, and 55 basic themes. To validate 
the findings, communicative evaluation and audit methods were used, while 
reliability was assessed through repeatability and transferability methods. 
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